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Social media contribution in the person
from small-sized business proprietor’ Law of PNCIP”

Kazuaki Sato

ABSTRACT

I think that the article’s contest is to put out the Interest, which is the entrance of this
process. This article is about of the Law of PNCIP post. The name was born from each of the
initials of 5 main elements of post : Privacy, Neighborhood, Consumers, Ideas and Personality.
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